
Marketing Plan OutreachMarketing Plan Outreach

ll Media campaign: End of October into December; Media campaign: End of October into December; 
February and MarchFebruary and March

Radio, television, internet, print, direct mailRadio, television, internet, print, direct mail

ll Community outreach: October through JuneCommunity outreach: October through June

TUSD ambassadors engage public at community events and TUSD ambassadors engage public at community events and 
at school visitsat school visits

ll Events: October, December, March. Others being Events: October, December, March. Others being 
identified.identified.

Presence at shopping malls, Fourth Avenue Street Fair, Presence at shopping malls, Fourth Avenue Street Fair, 
Tucson Festival of BooksTucson Festival of Books



Developing the ConceptDeveloping the Concept

ll Be authenticBe authentic

ll Reflect diversity Reflect diversity 

ll Show abundance of learning opportunitiesShow abundance of learning opportunities

ll Feature our own teachers, students and parentsFeature our own teachers, students and parents

ll Feature our own classroomsFeature our own classrooms

ll Foster community interest and engagementFoster community interest and engagement

ll Ask Me concept is developedAsk Me concept is developed



Ask Me! TVAsk Me! TV

ll Ask Me campaign invites the community in to discover Ask Me campaign invites the community in to discover 
what TUSD has to offer and encourages interactionwhat TUSD has to offer and encourages interaction



Ask Me! PrintAsk Me! Print

Ask Me: 

Free All-Day 

Kindergarten 

print ad for 

Tucson Parent 

Magazine >

Ask Me: ads 

for La 

Estrella –

featuring 

high school 

students –

are still in 

production


